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Offering Over Asking Price On A Home: When To Pull Out The Cash And When 
To Hold It Back 
By: Julie Ryan Evans - Realtor.com 

If you decide to offer over the asking 
price, determining just how much over 
can be challenging. 
“There really is no magic formula,” 
says Rick Snow, a broker with Exit 
West Realty in El Paso, TX. “It would 
depend on the market.” 
Your real estate agent can help 
you come up with a competitive offer. 
“They are the ones in a position to 
truly understand the market," 
says John Powell, chief development 
officer of Help-U-Sell Real Es-
tate. And the concept of "sweetening 
the deal" really does take on a differ-
ent meaning in different regions. 
"In Arizona it might be 5% over; in 
California it may be 10% over ask-
ing,” he says.  
Sometimes you need to take a big step 
back and try to see the bigger pic-
ture—and it isn't always just about 
price. One seller, for example, might 
want a strong buyer who can close 
escrow quickly above all else. 
Your real estate agent can help 
you navigate this, and help you deter-
mine the buttons to push in getting 
your deal accepted.  
 
 
 
 
 
 
 

One tried and true method 
for standing out among hordes of 
eager home buyers is to offer more 
money than the asking price. It's a 
tactic that makes sense: When a 
well-priced house in a great 
neighborhood goes on the market, 
you'll need to do something to get 
the seller's attention. Extra cash 
could be just the thing to make 
yours the winning offer. 
But before offering more money 
than the sellers are asking for, buy-
ers should consider several factors, 
says Michele Lerner, a real estate 
expert and author of "Homebuying: 
Tough Times, First Time, Any 
Time." 
“First, you must be completely 
comfortable with the larger 
monthly mortgage payments,” 
Lerner says. “Before you make a 
higher offer, you need to find out 
exactly what the financial impact 
would be." 

Additionally, she says, you need to be 
honest with yourself about how much 
you want the house. 
“Sometimes buyers get caught up in 
the competition and don’t realize that 
they’re spending more than they want 
for a house.” 
Disadvantages of offering over ask-
ing price 
While offering above the listing price 
can help you outbid the competi-
tion, there are also some potentially 
negative outcomes. 
“You could write this crazy high offer, 
and it turns out you had no competi-
tion and could have purchased the 
home at the original asking price,” 
says Chantay Bridges, a Realtor® with 
Real Estate Professionals World En-
terprise Marketing in Los Angeles. 
“And you could be paying more than 
what it’s really worth.” 
How much over asking price should 
you offer? 

https://www.realtor.com/advice/buy/how-buyers-can-stand-out-in-a-multiple-offer-market/
http://www.realtor.com/mortgage/tools/mortgage-calculator/#iid=contentpromo_mortgage_calc
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consequence. If their data is bad, who 
cares, since there is no one there to regu-
late it. Basically, anyone can list a house 
for sale and put any price and informa-
tion that they want to get people to con-
tact them or visit their website, but their 
motivation for advertising this data may 
have nothing to do with actually selling a 
house. This is one of a few major prob-
lems that causes Zillow’s data to be inac-
curate. Trulia.com and Realtor.com are 
not allowing the public to add listings to 
their websites at this time, but their data 
can be equally as inaccurate, since they 
pull data from hundreds of different 
MLS services across the country. They 
have all been known to show homes for 
sale weeks after they have been sold. 
The best way to find accurate data on 
homes for sale in any given area is to 
search for local real estate websites that 
pull the data directly from the local Mul-
tiple Listing Service (MLS®). Usually, 
top REALTORS® in the Colorado 
Springs will spend thousands of dollars 
every year to develop websites that will 
display the local MLS data, along with 
other relevant local area information. 
Simply Google an area that you are inter-
ested in and look through the top results 
to find a website that is local and works 
well. It may not be as technically ad-
vanced as Zillow or Trulia, but the data 
will most likely be much more accurate 
and most of the time you will find much 
better results from the REALTOR(S)® 
maintaining and servicing the website. 

The national real estate websites pull 
data from hundreds of different MLS 
sources, along with multiple for sale by 
owner websites and other real estate list-
ing services. They do not pull data from 
all of these services daily and the amount 
of data that they process is extremely 
large. This means that you can be look-
ing at the perfect house for sale on their 
website, but it may already be under con- 

A few days ago, I received a text mes-
sage from one of the home buyers with 
whom I am currently working. She 
wanted to see a house that she found on 
the internet, so I looked up the address 
in our MLS and could not find any data 
on it. I put the address into Google and 
the first search result was a listing on 
Zillow.com. I clicked the link and 
started to do my research in order to 
find out wether or not this home was 
still available for showing. There was no 
contact info on the page for the individ-
ual who listed the property for sale. 
Eventually I found a link at the bottom 
of the page that showed the location of 
the website where the data was being 
pulled from. When I clicked on it, I was 
taken to a clunky old website from a 
real estate wholesaler was using the Zil-
low listing to market their business. 
Right on the homepage was a picture of 
the house I was searching for on Zillow 
with a large “sold” sign on it. The pic-
ture stated that it was sold 4 months ago, 
but Zillow was showing the property as 
being available for purchase 
The listing on Zillow did exactly what 
the wholesaler wanted it to do; it caused 
me to stop what I was doing and spend 
time on their website. They were using 
it as a free ad platform to get people’s 
attention and free web traffic. Since the 
wholesaler was not a licensed REAL-
TOR® with our local MLS®, he cannot 
really be penalized for adding mislead-
ing information to Zillow’s database, 
since it is an open platform, without 
regulation. The major problem is that 
homebuyers do not know whether a list-
ing on Zillow is a legitimate deal or a 
scam. Innocent online home shoppers 
will simply assume that a property for 
sale on Zillow is available, and may be-
gin to get emotionally attached to it be-
fore finding out that it is a scam. 
Craigslist is known for having this same 
problem.  
Anyone can list their house for sale on 
Zillow or Craigslist for free without  

Tract and not displaying that information 
yet. 
It also means that if a house is listed for 
sale, it may not show up on the national 
real estate websites for several days after 
listing. In a market where homes are sell-
ing in a day or two, this information de-
lay could cause a homebuyer who is us-
ing their site to miss out on the best 

properties. 
Zillow has come under major scrutiny 
over the past few years for their 
“Zestimate” feature, which generates a 
homes value for almost every address in 
the United States. Zillow created an al-
gorithm that pulls recent home sales and 
current listings to calculate the estimated 
resale value of a home. The problem is 
that the algorithm is severely flawed. 
There is no substitute for a professional 
market analysis from a local REAL-
TOR® to determine a possible price 
range for listing a house for sale. Even 
after a comparative market analysis has 
been performed, a local REALTOR® 
needs to visit the property in question to 
further determine how much the real es-
tate is worth based on the condition of 
the home in comparison to other local 
homes for sale. Pricing a home right is a 
science that is best left to local profes-
sionals. There will never be a blanket 
computer algorithm that will be able to 
correctly determine the resale value of 
every home in America. It’s just not real-
istic. 
In an article entitled, “Are Zillow’s Las 
Vegas Home Value Estimates Accu-
rate?”, Debbie Drummond analyzed the 
gap between what a Las Vegas home  

3 Reasons Why Local Real Estate Websites Are Better Than National Ones 
By: Andrew Fortune - Great Colorado Homes 

https://www.greatcoloradohomes.com/
https://www.greatcoloradohomes.com/
http://www.thelasvegasluxuryhomepro.com/blog/are-zillows-las-vegas-home-values-accurate.html
http://www.thelasvegasluxuryhomepro.com/blog/are-zillows-las-vegas-home-values-accurate.html
http://www.thelasvegasluxuryhomepro.com/blog/are-zillows-las-vegas-home-values-accurate.html
https://plus.google.com/+DebbieDrummond/posts
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not, it just makes sense to go with one 
that does not.  

No ones knows your local real estate 
market like the top REALTORS® who 
work in these geographic areas every 
day. Neighborhood history, real-time 
market data, and home buying / selling 
processes are all everyday discussions 
for these local real estate professionals. 
You can find crime statistics, school rat-
ings, and population data online, but you 
can’t necessarily get feedback on which 
neighborhoods have the best amenities or 
know how the resale history is in the 
area. There are so many details involved 
with finding the right house that you will 
always benefit from the experience and 
advice of a good local REALTOR®. The 
real estate agents that you find on the 
property pages of the national real estate 
websites are usually on there only be-
cause they have paid to be there. If you 
contact an agent while on one of the na-
tional real estate websites, you are sim-
ply rolling the dice and hoping that the 
person who contacts you back is capable 
of helping you with one of the largest 
financial transactions you will make. It’s 
very risky.  
National real estate websites are run by 
corporate executives and exist to domi-
nate the search engines in order to sell 
their ad space to anyone who is willing 
to pay for it. Many agents will pay thou-
sands of dollars every year for the leads 
generated in a certain area by these na-
tional real estate websites. Watch out for 
forced registration forms on these web-
sites, as they may be selling your infor-
mation to other individuals who can call 
and spam you like crazy. I had a sales 
representative call me from one of the 
big national real estate sites last week 
who quoted me a 50% market share for 
one zip code in Colorado Springs at 
$2,600 per month, with a 1 year contract. 
That’s over $31,000 per year for half of 
the ad space of ONE zip code. Now, 
consider the amount of revenue gener-
ated by every zip code in the United 
States. This revenue is the reason that  

sold for and what Zillow’s “Zestimate" 
stated it was worth. The results are sur-
prising as some homes were underval-
ued by as much as $310,000, or overval-
ued by as much as $350,000. Kyle Hi-
sock also put together a great article 
covering the inaccurate Zillow zesti-
mates in Greater Rochester New York, 
entitled "Zillows Home Value Estimates 
(Zestimates), Accurate or Not?".  
Once again, the results were surprising.  
In a great article entitled “Are Zillow’s 
Home Value Estimates Accurate?”, Bill 
Gassett covers many of the reasons why 
Zillow’s “zestimates” are often so inac-
curate. If you are seeking further infor-
mation into this topic, all of the above 
mentioned articles are loaded with great 
information about Zillow’s inaccurate 
home value estimate issues. 

If you need the most accurate, up-to-
date real estate information, your best 
resource will be a local real estate web-
site that is maintained by a top local 
REALTOR® in your area of interest. It 
could make all the difference in your 
home buying experience. 
A good way to test the motivation of a 
real estate website is to analyze it for 
advertisements. If there are advertise-
ments on the website, their motivation 
for maintaining the website may be less 
about accurate data and more about ad 
revenue. Most local real estate websites 
are run by local REALTORS®. They 
are platforms for the agents to commu-
nicate, inform, and discuss local real 
estate topics. A good local real estate 
website will be loaded with plenty of 
relevant data about your area of interest. 
The motivation of a REALTOR® to 
create this data is to connect with people 
who are interested in local real estate 
information. When you see advertise-
ments on a real estate website, it typi-
cally means that their motivation is 
more about gaining web traffic to justify  
high advertising costs. If you have a 
choice between a real estate website that   
has advertisements , and one that does  

these websites exist.  
When you deal with a good local real 
estate website, you are contributing to a 
local REALTOR(S)® who has gone to 
great effort, time and energy to create all 
the local content that is useful to you. 
When you contact the agent(s) who run 
the site and ask them for help, chances 
are that you will be given an immediate 
response with good customer service and 
great info.  
REALTORS® who invest time and 
money into their websites are usually 
established agents who understand the 
needs of local home buyers and sellers, 
and understand that people want relevant 
information without being spammed 
with unnecessary property updates every 
day. This is a much different approach 
and motivation than you will find with 
the national real estate websites.  

I feel compelled to note that not all local 
real estate websites are good. There are 
some that are not managed well and are 
simply designed to gather your informa-
tion. There are also some that were cre-
ated 10 years ago and need to be taken 
down or upgraded. If you land on a local 
website and are immediately forced to 
enter your contact information to con-
tinue, you should be skeptical of that 
site. Do not enter your information 
unless you are ready to be continually 
contacted by the real estate agent manag-
ing the website. Most good local real 
estate websites will not force you to reg-
ister to view homes for sale. If you are 
using a mobile device and the website is 
not compatible, keep searching and you 
will most likely find a better local real 
estate website that is responsive to a 
small screen and is mobile friendly.  

https://www.greatcoloradohomes.com/colorado-springs.php
https://plus.google.com/+KyleHiscock/posts
https://plus.google.com/+KyleHiscock/posts
http://rochesterrealestateblog.com/zillows-home-value-estimates-zestimates-accurate-or-not/
http://rochesterrealestateblog.com/zillows-home-value-estimates-zestimates-accurate-or-not/
http://www.maxrealestateexposure.com/are-zillows-home-value-estimates-accurate/
http://www.maxrealestateexposure.com/are-zillows-home-value-estimates-accurate/
https://plus.google.com/+BillGassett/posts
https://plus.google.com/+BillGassett/posts
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